RCF Commissioning?rinciplesand Procesdramework UpdatedSection3 to recordand



3.3.4 Newcommissioningoriefsfrom 1 April 2024 (andreturning series)will containaninitial increaseof
10%acrossspeechcontent, to be maintainedat that levelasa minimum (not includinginflationary
increaseghat mayappr0.004 Tw 0.228 O ry



3.6

3.7

3.8

Recommissioningght and options

3.6.1

3.6.2

Fromthe first releaseby the BBQof the first episodeof programmeon anyplatform, the BBChas
nine monthsin whichto commissioradditionalepisodesor a further seriesof the programme(or
12 monthsfrom full deliverywhicheveristhe earlier).

Duringthe licenceperiodthe right to commissiorany TelevisiomAdaptationin the UKmustbe
offeredfirst to the BBCat any point, in accordancevith the following steps:

the producernotifiesthe relevantBBGcommissioner(sdf its proposalor willingnesgo
producean audiovisualadaption;

the partieswill then havea 90 day period of exclusivenegotiationto be carriedout in good
faith with a viewto the BBGcommissbningthe developmentand/or productionof an
adaptation;

If the BBGrefusesor failsto notify the producerthat it has‘greenlit’ developmentand/or
productionof the adaptationwithin that periodthen:

- providedthe sameproposalmaterialhasbeenofferedto the BBCandin no lesserdetail
than would be offeredto athird party; and

- subjectalwaysto the BBC'secommissioningightsof the audioprogrammeandan agreed
holdback;

the independentproducercanseekdevelopmentand/or productionfinanceanda commission
of the audio-visualadaptationelsewhere and, for the avoidanceof doubt, the BBGshallnot
havethe option to commissiordevelopmentand/or productionof audio-visud adaptation(s)
of further programmes.

Brandingand attribution

Throughoutthe licenceperiod,anyexploitationof the commercialbr distributionrightsby the producer
mustcarryBBrandingandattribution in approvedform, unlessotherwiseagreed.

Commerciakxploitationand exclusivity

3.8.1 TheProduceretainsthe CommerciaDistributionRightsin the programmeand programmes
Format, subjectto:

() Noother party havingthe right to releasethe programmeprior to the BBCandBBC's

exclusivityin the UKduringthe licenceperiodfor the BBQo deliverits audiencepromise,save
for exploitationvia downloadto-own, which cantake placefollowingfirst releaseon aBBC
platform;

(ii) certainprovisiongto protect the valueof the BBC'dicence reputation,andinvestmentinto the

contentandthe content’'sbrand(namelythe ownershipanda ptent Td i 0o t e c






BBCPublicServiceRights the irrevocableandroyalty-free right


https://staff.bbc.com/gateway/reference-kit/reference/template-clauses/
https://staff.bbc.com/gateway/reference-kit/reference/template-clauses/
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