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GUIDANCE ON PERSONAL USE OF SOCIAL MEDIA 
 
Contents: 
1. Introduction and principles 
2. Who this guidance applies to 
3. Guidance for everyone working for the BBC 

a) Respect and Civility in Public Discourse: rules and expectations 
b) Using Social Media: best practice 

4. Impartiality guidance 
a) News and Current Affairs/Sports Journalism/Factual 

Journalism 

 
This guidance is not intended to prevent the use of social media but to 
ensure that anyone working for the BBC uses it with appropriate regard 
for the BBC’s values.  
 
The BBC acknowledges the importance of freedom of expression and 
does not seek to limit that fre edom for those working across the 
organisation beyond what it genuinely needs to protect its reputation 
for impartiality and universality.  
 
However those working for the BBC have an obligation to ensure that 
the BBC’s editorial decisions are not perceived to be influenced by any 
personal interest or bias. We must retain the trust of the audiences we 
serve and maintain the BBC’s reputation and impartiality.  
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termination of employment in serious circumstances. For contract 
freelancers/presenters who are found to have breached the guidance 
there may be consequences including non-renewal or termination of 
contract.  
 
Where individuals are subject to impartiality requirements, these begin 
at the commencement of working for the BBC: they are not 
retrospective. However, the BBC may consider social media activity 
that might bring individuals or the BBC into disrepute from before the 
commencement of employment.  
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